Data covering
January 2019

jlé EUSALP EU STRATEGY FOR THE ALPINE REGION

-USAL

Y

DIA MONITO

interreg H

Alpine Space




& EUSALP EU STRATEGY FOR THE ALPINE REGION ~ MEDIA MONITOR

THE PROJECT

In the “Implementing Alpine Governance Mechanisms of the European Strategy for the
Alpine Region — AlpGov”, the Urban Sensing framework has been identified and used to
gather social media data surrounding topics linked to the Alpine macro-region and
miscellaneous innovation themes.

During the last year of the project the lead stakeholder of the Project identified in the
newspaper related data an interesting topic.

Given the always increasing talk how the traditional informative channels influence the
social perception of groups, it was decided to move the Urban Sensing Reports from a
social analysis to a more news and information study.

As the main source of information, the Europe Media Monitor was chosen. Through the use
of this public and validated instrument, ERSAF decided to choose a set of keywords to
follow on the press (both digital and tradizional). As a result, the statical output changes
both graphically and from a number of issues and topics.

EUROPE MEDIA MONITOR THE ANALYZED TOPICS

The freely accessible Europe Media Monitor (EMM) is a fully automatic system that analy- The keyword that are relevant to
ses both traditional and social media. It gathers and aggregates about 300,000 news arti- EUSALP, and specifically to the single
cles per day from news portals world-wide in up to 70 languages. Action Groups in the project. were

chosen to create these analysis are:
EMM-NewsBrief groups related items, categorises them into thousands of classes, extracts

information, produces statistics, detects breaking news and sends out alerts. NewsBrief is * Alpine Food « Italian Presidency
updated every 10 minutes, 24 hours per day. * Climate Change  Labour Market
There is also a free EMM app for mobile devices. * Cultural Resources * Mobility

- Danube Region * Research and Innovation
You find more information on the Europe Media Monitor family of applications in the « Economic Growth * Risk Management
EMM-Newsletter (2016), as well as in the articles Observing Trends in Automated Multilin- * Energy - Smart Village
gual Media Analysis (2015) and An Introduction to the Europe Media Monitor family of  Environment
applications (2009). There is also a list of over 200 international scientific peer-reviewed  Green Economy

publications on research by the EMM team.
Try it at: http://emm.newsbrief.eu
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JANUARY 2019 =
TOTAL NEWS: 31
TOTAL SOURCES: 29 !
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ALPINE FOOD

JANUARY 2019

URBAN SENSING - MEDIA
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TOP 5 SOURCES by article

TOP 5 SOURCES by keywords

Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Alpine Lebensmittel IN MEDIA MEDIA OUTLETS it e Y 11
Cucina Alpina
Alimentation Alpine 2 /‘
Alpine hrane .
Alpine Food Lorem ipsum
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ECONOMIC GROWTH
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TOP 5 SOURCES by article
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Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Wirtschaftswachstum IN MEDIA MEDIA OUTLETS it €D 77
Crescita economica N . 1
Croissance économique 3 8
Gospodarska rast
Economic Growth
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ENERGY
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5 TOP 5 SOURCES by article
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Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Energie IN MEDIA MEDIA OUTLETS it D 51
Energia
Energie /‘ /‘
Energija
Energy
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ENVIRONMENT

JANUARY 2019

TOP 5 SOURCES by article
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TOP 5 SOURCES by keywords

Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Umgebung, IN MEDIA MEDIA OUTLETS it D 97
Ambiente
Environnement 4 3
Okolje
Environment
2 O—
—0 o
0
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31




-‘ EUSALP EU STRATEGY FOR THE ALPINE REGION ~ URBAN SENSING - MEDIA

GREEN ECONOMY
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TOP 5 SOURCES by article
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TOP 5 SOURCES by keywords

iInordestquotidianeo commm—— 1

Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Criine Wirtschaft IN MEDIA MEDIA OUTLETS

Green Economy
FEconomie verte 2 2

Zeleno gospodarstvo

Green Economy
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JOB MARKET
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TOP 5 SOURCES by article
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TOP 5 SOURCES by keywords
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Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Arbeitsmarkt IN MEDIA MEDIA OUTLETS it D 82
Mercato del lavoro
Marché du travail 4 8
Trg dela
Job Market
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RESEARCH AND INNOVATION
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TOP 5 SOURCES by article
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TOP 5 SOURCES by keywords
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Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Forschung und Innovation IN MEDIA MEDIA OUTLETS

Ricerca e Innovazione
Recherche et innovation E E

Raziskave in inovacije

Research and Innovation
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TOP 5 SOURCES by article
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TOP 5 SOURCES by keywords
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Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Risikomanagement IN MEDIA MEDIA OUTLETS it . ___________________________________________________________________________J 63
Gestione del rischio
Gestion des risques /‘ /‘
Upravljanje s tveganii
Risk Management
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SMART VILLAGE

JANUARY 2019
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TOP 5 SOURCES by article
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TOP 5 SOURCES by keywords

Keywords TOTAL APPEARANCE TOTAL UNIQUE MOST ACTIVE COUNTRY year to date
Smart village IN MEDIA MEDIA OUTLETS it N 11
Smart Village
Smart Village 2 /‘
Smart Village
Smart Village
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