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What do people actually know?

How can we get the message across?

What do we need to get right?




What do people actuaIIy know? ﬁ
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Results of the 2019 Eurobarometer survey
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Urban rehabilitation in Budapest
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Awareness of MRS

Are you aware that there is an EU strategy to promote cooperation between countries in the following areas?
(MULTIPLE ANSWERS POSSIBLE)
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Q10 Are you aware that there is an EU strategy to promote cooperation between countries in the following areas? (MULTIPLE ANSWERS
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Q10 Are you aware that there is an EU strategy to promote cooperation between countries in the
following areas? (MULTIPLE ANSWERS POSSIBLE) (% - EU)
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Awareness of EU co-financed projects

Impact of EU support on the development of cities/regions

Positive 23 13 10
Negative 15 11 10
No impact 11 8 10

Personally benefited from ERDF or Cohesion Fund

Yes 27 16 12
No 11 6 6
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Reasons for knowing
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Regional policy: Awareness Perceived positive impact
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“It is not the strongest of the
species that survives, nor the
most intelligent that survives.
It is the one that is the most

adaptable to change.”

Charles Darwin




EU communication iceberg?

COMUNICACION

POLITICAS
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Press & media

Media programmes for MRS
Youth4Regions

Call for media (partnerships)
2018
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Beneficiaries
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Social Media

Member States

©flickr.com, stevebustin
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Events & Competitions

#EURegionsWeek
REGIOSTARS
Conferences & Fora

<< 2 European Week of Regions and Cities
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Campaigns

EUinmyRegion

Road Trip Project

&

& EU delivers in the regions




Internal

REGIO Communication Matrix
Intranet & trainings

Internal events

Design, production & web
Knowledge management
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REGIO.DDG.E ( Administrative Capacity Building and P

REGIO.DDG.D.5 ( Estonia, Finland, Lithuania and Latvia )

REGIO_DDG.E.1 ( Administrative Capacity Building and European

rity Fund )

n REGIO.DDG.E.2 ( Romania

B B2 REGIO.DDG.E.3 ( Bulgaria, Croatia and Slovenia )

= REGIO.DDG.E.4 { Hungary )

REGIO.DDG.F ( Closure, Major Projects and Programme Implementation 11 )

REGIO.DDG.F.1 ( Closure and Major Projects
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bl BN REGIO.DDG.F4 ( Czech Republic and Slovakia )

REGIO.DDG.F.3 ( Poland )

M  REGIO.DDG.F2 (Austria, Germany and the Netherlands )

REGIO.DDG.G ( Smart and Sustainable Growth and Programme Implementa

REGIO.DDG.G.1 ( Smart and Sustainable Growth

B E reEcGIODDG G2 Portuaal and Spain )
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Publicity and visibility
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Single rule book for communication
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..and where are we missing out? N RS
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Development of a national e-Emergency system :
Co-funded by the European Union
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Solutions = w‘?”ff’.”.” . -

Evidence &
Results!
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Simplicity
Coherence
Brand




Politics
Endorsement
Institutions
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