GOOD PRACTICES AND TOOLS FOR TRANSFERING

KNOWLEDGE ON DIGITALIZATION TO SMEs

How can research centres and innovation hubs
help SMEs In their digitalization efforts?

lzl OVERVIEW: The Smart SMEs project aims to find solutions
to overcome existing digitalization barriers

and focuses on enterprises in natural fiber-based value chains that
produce, process and apply natural fiber-based materials, both
cultivated and recycled from biological waste. The project is therefore
tackling the idea of sustainable transformation in the Alpine region

The data and conclusions are derived from the report titled “WP3 Collection of good

practices and existing tools”, the synthesis report of the Smart SME’s project co-financed by the

factors. There are some good practices and examples of successful
SME digitalization initiatives in natural fiber-based VCs from this area;
however, in some regions/countries, the number of these good practices
is more limited than in others. Throughout project activities, the project
partners analyzed the current level of digitalization in the following
regions/countries:

& Baden-Wiurttemberg (Germany)

< Lower Austria
() Trentino (ltaly)
@ Slovenia

European Parliament through the Alpine Region Preparatory Action Fund (ARPAF) (2019-2021). The SMEs
included in this research refer to farmers or any form of non-government business units formed with intention of
making economic activity or producing the raw material for bio-based value chains within the Alpine space.

through the bio-economy concept. The relatively low level of
digitalization of SMEs in the natural fiber-based value chains in the

Alpine space is the result of several

Based on the Digital Maturit
MEASURING THE DIGITAL oee o0 e e oEsh,

MATUR'TY LEVEL OF SMES: Regional Innovation

Scoreboard (RIS), Digital

Transformation Scoreboard (DTS), Eurostat digital economy and OECD innovation and technology
indicators, as well as indicators proposed in the scientific literature, a new methodology for
assessing the digital maturity level of natural fiber-based value chains of SMEs is established.

The specific indicators were gathered into eight dimensions: connectivity, online
presence, online activity, ICT infrastructure, ICT policy, ICT usage, human
resources, and research and development (R&D) infrastructure.
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